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Offering prestige, culture and fun, McGill University’s
School of Continuing Studies provides international
students with unique opportunities to learn

and experience something new both in and out

of the classroom.
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y( MCGILL UNIVERSITY SHORT PROGRAMS SUMMER 2017

< MARKETING AND
PUBLIC RELATIONS

UNDERGRADUATE CREDIT COURSES

DATES
May 1-June 19, 2017 (7 weeks)

COURSES
1. FUNDAMENTALS OF MARKETING* (39 HOURS)

Fundamental theories and principles of strategic marketing. Role of the marketing
professional in the corporate environment. Applications of marketing practices to
new businesses. Development of a marketing plan.

2. PRINCIPLES OF MARKETING* (39 HOURS)

Introduction to marketing principles, focusing on problem solving and decision
making. Topics include: the marketing concept; marketing strategies; buyer
behaviour; Canadian demographics; internal and external constraints; product;
promotion; distribution; price. Lectures, text material and case studies.

3. FUNDAMENTALS OF FUNDRAISING (39 HOURS)

Current status of fund-raising and philanthropy in Canada. Donor motivations,
strategies for attracting support from different donor audiences, development
of fund-raising campaigns for not-for-profits, charitable foundations, para-
public and public-sector organizations. Role of donor organizations. Theoretical
knowledge, technical skills and ethical considerations.

4. PROFESSIONAL COMMUNICATION AND NETWORKING (39 HOURS)
Fundamental theories and practices of communication and networking (internal
and external) in the workplace. Writing, speaking, presentation and team
interaction skills.

*Only one of these courses can be taken for credit.
**Fees may increase slightly as of May 2017.
***Courses are offered in English and may be taken individually.

FEES**

- Tuition (per course):
- Quebec Residents: $298.29 CAD
- Non-Quebec Students &
French Citizens: $788.25 CAD
- International Students: $3,200.85 CAD
- Ancillary Fees (Charged once per
semester): $64.82 CAD
- Health Insuarnce Fees (International
Students Only): $331.00 CAD
- Fees include:

- Official McGill transcript
(All students have access online
to their transcript. A written
transcript is available for a fee.)

- Attestation of Completion
of Program

- Orientation session

- Optional: (Fees to be announced)

- Accommodation (Double
Occupancy, Taxes Included):
$1,266 CAD

- Industrial visit

- Cultural and social activities

- Not included:
- Meals
- Pedagogical Material

QUESTIONS? WE CAN HELP!

- McGill University
School of Continuing Studies
688 Sherbrooke Street West, suite 1029
Montreal, Quebec, Canada, H3A 3R1

- E-mail: summer.studies@mcgill.ca
- Website: summer.scs.mcgill.ca
- Hours

Monday - Friday

9:00 am to 5:00 pm (GMT-5)

> Tel: +1 (514) 398-5212
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@ McGill

School of Ecole
Continuing Studies  d'éducation permanente

LEARN MORE ABOUT SHORT PROGRAMS
shortprograms.scs.mcgill.ca
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QUESTIONS?

WE CAN HELP!

MCGILL UNIVERSITY SCHOOL OF CONTINUING STUDIES
688 Sherbrooke Street West, suite 1029
Montreal, Quebec

Canada, H3A 3R1

E-MAIL
summer.studies@mcgill.ca

WEBSITE
summer.scs.mcgill.ca
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HOURS
Monday - Friday from 9:00 am to 5:00 pm (GMT-4)

TEL
+1 (514) 398-5212






